How important is the combination of TV and online in your media

planning?

The majority of our readers (40 per cent) claim that the combination of TV
and online is extremely important to their media planning.

45%
40% 40%
35% +
30% +
25% +
20% +
15% -

10% -

5% -

0%
0% -

Extremely Important Very Important Important Not Very Important Not At All Important

think()



