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Introduction
In short, catch-up TV provides television viewers access to programs after the primary
broadcast, via the internet.

And while this service has been available before now, this year has seen catch-up TV
really come of age, with each of the commercial free-to-air networks launching or
revamping their own dedicated, catch-up TV service.

It is yet another exciting development set to revolutionise the television landscape.



Network offerings
This year, each network has launched a new or revamped catch-up TV service:

• Seven, leveraging the growing appetite for video streaming through Yahoo!7,
launched its new catch-up TV portal, Plus7

• Nine, building on its previous catch-up services on Ninemsn, launched its new and
improved long-form offering FIXPlay

• Ten revamped and significantly enhanced its existing online offering by launching
Watch TV.



Plus7

MyShows allows you to 
store  shows in one 
area to keep track of 

episodes. You can also 
opt in to receive alerts 
when new episodes 

become available and 
when episodes are 

about to expire.
Short ads no longer 

than 30 seconds play 
at 15min intervals 
during programs.

Supported by video 
and online banner 

advertising.

Previews of 
upcoming 

shows.

http://au.tv.yahoo.com/plus7/


Plus7

New episodes 
are added 

daily and are 
available for 7 

to 28 days.

Streams full length 
episodes as seen on 

Seven, 7TWO & other 
content partners. 

Programs appear 
online immediately 

after they have aired.

http://au.tv.yahoo.com/plus7/


FIXPlay

Commercial 
opportunities for long-
form content including 

pre, post & mid-roll 
advertising. 

Overall sponsorship 
packages also 

available.

Hundreds of hours 
of long-form 

content from Nine, 
GO! and other 
international 
providers.

http://fixplay.ninemsn.com.au/


FIXPlay

Up to 13 
episodes of a 

program.

Multiple 
seasons.

Current Nine & GO! 
programming as well as 
back-catalogue content.

http://fixplay.ninemsn.com.au/


Watch TV
Entertainment-related 

advertisers may 
integrate into the wings 

of the site .

Other content 
includes news, 
entertainment, 

sport bulletins and 
web-exclusives.

Full season episodes 
available, in some 

cases multiple 
seasons .

Streams hundreds of 
hours of full length 
episodes from both 

TEN and ONE.

http://ten.com.au/watch-tv-episodes-online.htm


Watch TV
Users can create their own 
playlists from all content on 

TEN to watch at their leisure.

Commercial opportunities 
include 15 and 30 second pre-

roll advertisements and a 
468x60 leave behind.

http://ten.com.au/watch-tv-episodes-online.htm


Watch TV

Sharing tools include the 
ability to post to Twitter, 

Facebook and email as well 
as syndication by RSS.

Ability to watch video full 
screen and in two different 

resolutions.

http://ten.com.au/watch-tv-episodes-online.htm


Key benefits for viewers
Catch-up TV means viewers never need to miss their favourite program. Viewers can
also get access to additional content including;

• behind-the-scenes footage

• longer-form episodes

• highlights of next weeks shows

• character insights

• exclusive web content

• extensive back catalogues of popular programs.

It’s a world where TV viewers can truly immerse themselves and engage with their
favourite programs on a much deeper level.



Key benefits for advertisers
Catch-up TV enables advertisers to:

• Target loyal and highly engaged viewers who seek out specific content

• Increase audience reach across both TV and online audiences

• Tailor creative across a variety of advertising formats, eg. pre, mid and post-roll, 
video player skinning, and banner format

• Create tailored online sponsorship packages 

• Make an impact in a low-clutter advertising environment.



While nothing will ever replace the primary broadcast, catch-up TV provides a way for
viewers to engage with their favourite programming on a far deeper level than ever
before.

It also provides advertisers with a unique opportunity to connect and engage with
these audiences that’s hard to beat.

Conclusion
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