
Advertising Expenditure – Main Media
According to the Commercial Economic Advisory Service of Australia (CEASA), in the
twelve months to June 2010, Free TV accounted for 29 per cent of the total
$11.8 billion spent on advertising in main media over the period.

CEASA Advertising Expenditure - July 2009 to June 2010

Source:  CEASA Ad Expenditure 1 July 2009 to 30 June 2010, excludes print directories and community radio, newspaper magazine inserts are grouped with magazines, TV, Radio
and Newspaper categories include both metro & regional, figures are rounded

Television
(Free TV) 

29%

Radio 8%

Newspapers 23%

Magazines 7%

Suburban 
Newspapers 6%

Other 
Publications 2%

Online 17%

Pay TV 3%
Cinema 1% Outdoor 4%


	Advertising Expenditure – Main Media

